Amazon Marketing Stream: Key Intraday Metrics
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Amazon Marketing Stream: Key Intraday Metrics

Lifetime: All Amazon Categories All Times PST
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Conversion Rates by Hour and Day

Lifetime: All Categories I\\ AdAdvance
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Conversion Rate Over Average By Amazon Category \
A\ AdAdvance
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Midnight | 1am 2am 3am 4am 5am 6 am 7am 8 am 9am 10 am 11 am 12 pm 1 pm 2pm 3 pm 4 pm 5pm 6 pm 7pm 8 pm 9pm 10 pm 11 pm
Home & Kitchen -21% -16% -8% % 18% 23% 26% 26% 25% 22% 17% 13% 1% 10% 8% 4% 0% 6% -14% 21% 27% -29% -34% -35%
Health & Household -21% 17% -8% 8% 19% 20% 19% 19% 19% 16% 13% 9% 6% 4% 3% 1% -1% -3% -83% -12% -16% -20% -23% -26%
—— Beauty & Personal Care| -31% -27% -14% 4% 16% 26% 30% 30% 29% 25% 22% 18% 9% 9% 4% 3% -1% -5% -10% -16% -24% -29% -34% -37%
Sports & Outdoors -29% -26% -22% 2% 12% 22% 23% 29% 25% 23% 23% 18% 13% 1% 9% 2% -1% -5% 9% -16% -20% -22% 27% -31%
Clothes, Shoes, Jewelry | -40% -33% -18% % 27% 35% 39% 37% 31% 26% 19% 15% 10% 3% 0% 1% 0% -4% -8% -14% -22% -31% -38% -42%
Toys & Games -22% -18% -14% -4% 2% % 24% 28% 24% 20% 16% 19% 15% 7% 4% 1% 4% 7% -10% -12% -18% -16% -20% -23%
= Grocery & Gourmet -33% -33% -21% 7% 4% 9% 10% 8% 7% 10% 10% 9% 8% 8% % 6% 4% 6% % 4% 0% -3% 7% -13%
= Baby 27% -16% -10% % 23% 29% 27% 25% 23% 20% 14% 10% 8% 5% 6% 6% 0% -5% -11% -18% -23% -27% -32% -33%
Patio, Lawn, Garden -34% -28% -12% 7% 16% 25% 35% 28% 25% 28% 28% 26% 27% 22% 17% 12% 3% 6% -17% -27% -35% -42% -49% -50%
- |ndustrial & Scientific -33% -31% -21% -1% 13% 20% 26% 27% 28% 27% 25% 22% 20% 17% 12% % 2% 2% -11% 17% -23% -31% -36% -39%
= Pet Supplies -21% -25% -16% 1% 9% 14% 15% 13% 13% 11% 12% 7% 7% 8% 7% 7% 9% 2% 0% -9% -12% -15% -16% -20%
Tools & Home Imp. -43% -38% -28% -3% 21% 34% 40% 47% 49% 46% 34% 35% 24% 19% 7% 3% -6% -11% -19% -27% -36% -45% -46% -55%
—— Cell Phones & Acc. -39% -35% -24% -6% 20% 24% 34% 34% 34% 32% 33% 29% 25% 21% 15% 7% 2% -6% -14% -23% -31% -39% -44% -49%
Automotive -26% -41% -35% -22% -10% 0% % 18% 23% 20% 24% 26% 17% 21% 16% 9% 8% 3% 2% 6% -9% -8% -16% -14%
- - 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0%




Category: Home & Kitchen

Amazon Marketing Stream Intraday Metrics All Times PST
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Category: Health & Household

Amazon Marketing Stream Intraday Metrics All Times PST
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Category: Beauty & Personal Care

Amazon Marketing Stream Intraday Metrics All Times PST
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Category: Sports & Outdoors

Amazon Marketing Stream Intraday Metrics All Times PST
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Category: Clothing, Shoes and Jewelry

Amazon Marketing Stream Intraday Metrics All Times PST
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Category: Toys & Games

Amazon Marketing Stream Intraday Metrics All Times PST
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Category: Grocery & Gourmet Food

Amazon Marketing Stream Intraday Metrics All Times PST
50%

40%
30%
20%
10%
0%
-10%

-20%

Impressions & Orders

-30%

-40%

-50%

& & & & & Q& &SSO
NT 4T 2% 6% 6% 6% AT o7 o7 ©F AT S AT R a% a8 oY Y AT of of oF ¥

% of Impr % of Orders = = +CVR/Avg CPC/Avg e ROAS/Avg

ROAS / CPC / CVR Variance to Average



Category: Baby

Amazon Marketing Stream Intraday Metrics
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Category: Patio, Lawn, Garden & Outdoors

Amazon Marketing Stream Intraday Metrics All Times PST
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Category: Industrial & Scientific

Amazon Marketing Stream Intraday Metrics All Times PST
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Category: Pet Supplies

Amazon Marketing Stream Intraday Metrics All Times PST
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Category: Tools & Home Improvement

Amazon Marketing Stream Intraday Metrics All Times PST
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Category: Cell Phones & Accessories
Amazon Marketing Stream Intraday Metrics All Times PST
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Category: Automotive

Amazon Marketing Stream Intraday Metrics All Times PST
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